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When one enters the Brancenter, the first thing that is noticed is the color within the 
building. Color is a aspect of design that can go from being very broad to very complex. 

It begins with the primary colors: red, blue and yellow. After the primary colors are 
the secondary colors, which are the results of mixing the primary colors. These colors 

include orange, purple, and green. 

Designers even base the color pattern of a building based on specific sequences 
based on their placement on the color wheel. For example, colors can be 
analagous if they are right next to each other or complimentary if colors are 
opposite of one another. 

Color is a broader term for other classifications within its category. These 
classifications include the terms hue ( color’s position on spectrum), value 

(lightness/darkness of color), and chroma (the intensity of a color).

Image courtesy of the Valve Developer Community

1 Primary Colors
2 Secondary Colors
3 Tertiary Colors



The Brandcenter is a mixture of two very different color scheme selections: natural 
color and funtional color. The design of the Brandcenter uses the natural color of the 
wooden floors within the lecture area and the steel used for the staircases (see image 
at right) in order to emphasize the professionalism of the building as a place for 
creative expression. 

This natural representaion of professionalism goes hand in hand with the functional 
colors used to lead visitors to the natural areas. These functional colors help to add 
emphasis to the natural areas with their vibrant colors. This is seen on the above 
image where the sofas and cushions highlight the lecture area with their colors. 
The functional colors add comfort as well by lower the intensity of the natural colors to make the area less serious. The image at the 
beginning of this chapter shows this. With the use of a green floor, one does not focus as much on the sternness and rigidity of the wall 
and stairs and feels more at ease.
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 As shown on the left, the Brandcenter floor scheme has a triad color scheme, 
meaning that it uses three hues that are approximately equidistant from each other. 
In this case, green is the median between blue and orange (which is supported by the 
color wheel on page 1). In addition the scheme  uses mostly cool colors by using blue 
and green.  This relates to the overall  function of the building because  the middle 
and top floor are  more professional areas since they are mostly  workspaces   and 
offices for faculty and students. The bottom floor however  uses warm colors since 
the environment is friendlier and laid back by   having areas for recreation and social 
interaction.

 Other aspects of the  building help tto reflect the overall color scheme. As 
shown on the right, the second  floor has rectangular cushions that are the exact same 
color as the  floors of the building. 



Top Floor

Bottom Floor



Middle Floor
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FORM

Form is an important aspect of design and is 
essential when looking at any structure. In a 
nutshell, it is one’s perception of an object as it is 
asscociated with the space around it. 

Form itself is divided into two types: two-dimen-
sional and three dimensional. Whether the object 
may be flat or volume does not matter when it 
comes to attracting the human eye. This is due to 
the fact we as humans are simply attracted to the 
geometric shapes of any object. Despite an object’s 
complexity, humans manage to always simplify 
the form of the object. Even if we cannot find a 
simple part of an object, observers will look for 
any kind of recognizable aspect of the figure. Let’s 
take for instance the staircases of the Brandcenter. 
As they are simplified, one step after another, it is 
ultimately a diagonal line. 
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Form can evolve visually as there is an expansion from exploring one 
plane (two-dimensiona) to even more planes (three-dimensional). A 
usual form that is associated with three-dimensionality is rectilinear. 
Rectilinear figures are right angled forms such planes, walls, ceilings, 
and columns. Typically they are boxlike. Despite the simplicity 
that comes with rectilinear figures they “suggest confinement and 
restriction or, on the other hand, privacy and intimacy” (Pile, 56). As 
shown in the pictures, the Brandcenter is a very rectinear structure 
that does use its structure to live up to its functions. For example, 
the rectangular cantilever that supports the balcony emphasizes the 
exclusiveness and richness of the top floor as one looks down below. 

In order to provide more complexity to a space, one provide more 
openings to the space. According to Pile, this is effective when it comes 
to providing more movement and openness to an area. This complexity 
can also be demonstrated by having more than one level of space to 
increase movement. The Brandcenter does all of this since is is three 
stories high. The staircase on the side also includes a lot of movement as 
it leads up to the top patio that is the building’s top display of openness.

Top Floor

Top Floor Patio



The Brandcenter is an excellent display of additive 
transformation to a form. Techniques to add form to 
an already existing form include edge-to-edge contact 
for shapes with a common edge, face-to-face contact 
where the faces of two surfaces touch one another, and 
interlocking volumes where one for inside one another.

The image to the right shows the Brandcenter’s use 
of  face-to-face contact. The top face of the cantilever 
touches the bottom of the building. Although it is not 
shown, both forms end at the same point on the right 
edge so this can also be considered edge-to-edge 
contact

Up close it is evident that this part of the building 
has interlocking volumes as well by there being 
a groove on the side of the building so that the 
cantilever can be added more smoothly.
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In some areas of the Brandcenter, form is even added 
through spatial tension in which non-touching forms 
share some kind shape, color, or texture. One area this is 
demonstrated is the benches outside the Brandcenter (see 
left image). Although none of the area touches (see above 
image), it is still considered one because all of it is metallic.

The Brandcenter uses subtractive identity as well in order to bring out and 
emphasize certain areas. For example, in the right image the outlined beames 
are brought out more and show a subtraction of form that allows the windows to  
function.
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Although it appears simple, lighting is an issue of design that can either 
make or break a space. It is more than just choosing the right flourescent 
bulbs to put in some lamps and several things must be considered. This 
includes the theory of lighting, technical application, energy conservation, 
social and environmental factors, electric and natural light, aesthetic 
design, and human physiological and psychological factors.

Even if designers do manage to include all of these factors in their design 
for light, good lighting is still not guarenteed. In order for lighting to work 
well it should set a desired mood, focus attention, control shading and 
shadow, and emphasizing or modifying spatial perception. 

All three floors have a mix of both natural light and artificial light with 
the use of windows and various forms/shapes of electric light.

By having large windows in the recreation level on the bottom floor, 
more direct sunlight is able to be brought to the more relaxed floor. This 
sunlight helps to emphasize the form and texture on this floor with the 
use of sharp shadows. This is shown through the picture on the right 
in which the texture of the wall and couch are amazing captured by the 
sunlight.



Above: Designs for light covers Above: View of artificial light within designed cover

The designers of the Brandcenter chose to 
include special or accent light in the design of 
the building, as shown below, in order to create 
emphasis to certain areas. In this case accent 
lighting is placed in the bottom floor’s critique 
room as a way of highlighting students’ work. 
The light, along with the designs covering them 
(shown below) create contrast and ultimately 
make the space more interesting.
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The lights underneath the exterior staircase act as a form of task lighting. This means that the 
lights have a function specifically for their environment. By the staircases having long bulbs of 
light, the pathway to the top or bottom of the stairs is more visible and helpful in the dark. Hav-
ing this function as a guide allows it to work as general ambient light. What separates this light 
from general light is that the staircase lights only turn on at night.



Of course the Brandcenter is also going to have basic general 
ambient light. These forms of light are indoor and mostly help 
people to find their way around an area and see people. This is 
shown on the picture on the right as the lights help lead to the 
staircases. With the display board on the bottom right of the 
picture on the left, the also allows information to be read more 
clearly. The picture on the bottom is an upclose design of the 
same type of light. As one can see the lights are rectilinear just 
like the overall design of the building.
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Space is an issue of design that must be taken into strong consideration when it 
comes to the function/use of the building. However once the space is established 
it speaks for itself. Space is defined through the properties of exclosure such as 
shape, surface, edges, dimensions, openings, and configuration. 

When talking about space, one should discuss the qualities of space such as 
form, color, texture, pattern, sound, proportion, scale, and definition.

Space is looked at as a grouping of two aspects: 
positive and negative space. Positive space is the 
physical objects in a space and negative space is 
the forms created by placing those objects in the 
space.

At times less is more for creating space. Take a 
look at the picture on the right. By simply placing 
a number of tables and chairs on the top patio 
of the Brandcenter the negative space acts as a 
pathway telling people where to go. 
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Perpendicular joints for implying ground and 
floor also help to define a space. Based on how 
these planes are placed, they are considered 
to be either signifant or isolated. Usually 
eleveated base planes represent significance 
while depressed planes show isolation. This 
is shown through this chapter’s beginning 
picture. By the top patio being roofless 
and the plane below it sticking out further 
than the windows below it, the designer is 
indicating that the area has a special unique 
function that makes it stand out from the rest 
of the building. the fact that the top patio is 
roofless also demonstrates its uniqueness and 
importance as a viewing area and meeting 
place.



The same idea of significance for planes goes for planes that are depressed in a site, but their meaning is 
slightly tweaked a bit. Planes that are usually lower are meant to represent the concept of isolation from 
the rest of the building as well as provide some kind of mystery. This is shown in the drawing on the left 
and the picture above. This goes along with how the Brancenter functions because while the top and 
middle floor have more professionalism to them, the bottom floor is more laid back by having more group 
interaction and social activities such as a ping pong table and pinball machine.
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One of the most important things used to define a space is the vertical line. Vertical elements are very critical to a space because they 
provide the most contrast visually in a space since people have a horizontal field of vision. Also vertical lines create volume and provide 
a sense of privacy. The areas on the left are excellent examples of how vertical walls can really divide an area. Although the walls are 
not completely closed, they provide enough definiton because most of the other vertical elements in each area are not as high. Vertical 
walls provide order. Take for instance the bottom image. Because of that huge wall of lockers, people can clearly see and understand that 
everything in front of the lockers is a work/critique area.
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Another amazing aspect of the Brandcenter’s space is its ability to add and 
remove space for specific purposes. The tent in the multi-purpose room does this 
exceptionally. As shown in the left diagram. The tent is able to be folded at any given 
time to allow people to use the space around it for any relevant occassion. This could 
vary from a small gallery to a large lecture. The tent also helps to create a thin line 
bewteen public and private and act aas either when necessary. 
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Basically structure is the way in which the building itself stands. Since any building is a three dimensional form, it 
requires material to act as support for the vertical height. This material can vary and be anything such as stone, brick, 
concrete, plaster, steel, or iron.



The Brandcenter’s structure is a mix of steel and brick, as shown in the chapter’s introductory picture and the drawing above. This 
goes well with the building’s overall theme since the Brandcenter is a restoration of a much older building. In order to build on 
itself vertically the Brandcenter uses steel beams. At the same time, designers chose to use brick to overlap some of the steel to 
create different depths where brick is petruding out
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The interior of the building mostly relies on the structural substances that were used or 
would have been used for the previous building. As shown above, these structures would 
have probably been steel beams or steel columns. 
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Programming refers to the objectives and requirements of 
a space. It can include the kinds and number of spaces to be 
provided, the relationships of the space, and any other needs. 
Ultimately programming allows clients and designers to balance 
their thoughts and be on the same level. Programming gives ideas 
a reality check.

Programming involves research of a site through use of plans and 
diagrams.



Relationship diagrams are a helpful 
form of programming that brings 
to light the unity of a building. 
These diagrams expose what mood 
is felt within a building and how 
the words/feelings cross over and 
connect. Also, they act as visual 
representation for the building 
and simplify the building. As one 
can see in the diagram to the left, 
the pathway for the Brandcenter is 
eased.

The diagam shows the circulation 
zone (the staircased area that is the 
picture for the chapter’s opening 
page) as the center of the entire 
building. This is because the area 
is the only area that truly allows 
people to fully experience the range 
of privacy in the building. One can 
go from being in a public place 
to a semi-public place or even a 
place that is completely private. In 
the end, all forms of privaxy are 
accessable at this are.
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A step above relationship diagrams is the 
use of block diagrams. These diagrams are 
very similar to relatioship diagrams excpet 
they place the various moods/feelings 
of the space inside the actual plan of the 
building so that people can see visually 
see the designer’s idea for developing the 
moods in physical form.

Just how the circulation zone was the 
median for privacy on the middle floor, 
the middle floor itself is a median for 
privacy for the entire building. As shown 
in the diagrams, the middle floor equally 
distributes the various types of privacy 
while the bottom floor appears to be 
too public while the top floor seems too 
private.
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CONTEXT
Context refers to the meaning of a piece of architecture. It is an in depth perception of the complexity of a building as one reseraches 
what went on behind the scenes for certain decisions regarding a building. Through understanding the context, the inspiration for a 
building can be exposed and even the initial concept for a building. Context also addresses certain words that relate to the building that 
were ultimately the sparks for how the building would form.
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The Martin Agency created the Brandcenter as a 
center for advertising for VCU in 1996.

The Brandcenter is actually a renovation of an old, 
abandoned carriage house in Richmond. As designers 
were developing the building, they chose to keep 
most of the old structure and intead just add extra 
space and forms to it (as shown in the left diagram). 
The designers chose to keep the slick, rectilinear 
appearance that the original part of the house had 
and applied it to the second part of the building. 
The carriage house goes well with the concept of 
connecting the old with the new since most of the new 
building is open to the public and the carriage house 
probably was as well back in its prime.

The context of the building works very well when 
it comes to modernizing something that has been 
around for a long time. This is because the business 
of advertising is the same way. For as long as it has 
been practiced in society , advertising has been very 
attentive, supportive, eye-opening, and supportive. 
The former carriage house was once the same way. 
Now advertising is a very creative practice that is very 
imaginative, bright, bold, and beyond the usual. Due 
to this, the Brandcenter currently acts the same way 
with its colorful, shape, form, and use.
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